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Keynote Session 

 
Managing Washington while Framing our Future  
Steve Gunderson, President & CEO, APSCU, Washington DC 
Our sector needs to change the conversation. Today, our opponents define the agenda and the conversation.  Our 
challenge is to determine how we can best frame our future while also managing the multiple issues that impact our 
sector.  How might we control the conversation in ways that lifts up our sector for all it is and all that is does? 
 

Administration/Management 
 
The New Direction of Education: Learning Analytics & Institutional Success 
Brian Swanson, MSAS, Director of Academics, Accreditation, & Community Relations, Ultimate Medical Academy, 
Tampa, Florida 
S. David Vaillancourt, Ed.D., E-Learning Instructional Systems Architect, CompuSage, Tampa, Florida 
Today's virtual & physical classrooms are multi-faceted and exist in a complex environment.  There is a large amount of 
data being collected to analyze the success of students and institutions, yet many attempts of “analysis” seem to be taking 
arbitrary reporting approaches relying on insignificant data.  Though some data may seem reasonable, the “Report 
Jockey” approach most noticeably fails to address the appropriateness of the solution, as it is not based on statistically 
sound principles.  The attempt to find out "what went wrong," then "improve" the situation is reactionary, relies upon 
lagging information, and even if a correlation is identified, correlate alone does not indicate a cause-and-effect 
relationship.  This approach further diffuses the resources of an organization by relying on unprofitable analyses that 
focus on insignificant variables.  Focusing on predictive indicators and positive outcomes, however is much more likely to 
provide targeted, statistically significant insights which lead improvement of instructional and institutional outcomes. 
 
Successful Integration and Management of CDRs and Gainful Employment Measures – Parts I and II  
Mary Lyn Hammer, President/CEO, Champion College Services, Tempe, Arizona 
Part I: CDRs and GE: It's complicated, interlinked, mandatory and manageable (really).  During Part I of the session you’ll 
learn the different definitions and how those - and elements of those – can make or break your GE and CDR rates.  
Sanctions, prioritizing strategies and measuring your risks will be covered.  Part II: This enlightening hands-on session 
will help you better understand the integration of both CDRs and GE debt measures.  It can be overwhelming and 
confusing to manage USDE required outcomes.  Your greatest tool is learning what your school can do to minimize risk 
and maximize efficiency. 
 
Accreditation: A Blueprint for Institutional Success  
Dr. Michale McComis, Executive Director, ACCSC, Arlington, Virginia 
Accreditation provides a solid foundation for sustained institutional success via the establishment of meaningful standards 
and a robust accreditation process.  The accreditation process can be transformative for an institution, often resulting in a 
change to an existing policy or procedure in order to demonstrate compliance.  But highly effective, high performing 
institutions implement change and take action not just because of a pending accreditation review, but rather, because 
they have a goal of serving students in the most efficient and effective manner possible.  This session provides an 
opportunity the executive director of a national accrediting commission to share best practices of high performing 
accredited institutions and to explore the fundamental difference between basic compliance and institutional effectiveness.  
During this session, participants will learn how to maximize every opportunity to demonstrate institutional success not only 
to their accreditor, but to all constituents. 
 
Bringing Home the Gold: Winning Strategies to Ensure Prospective Students Have Realistic Expectations 
Sponsored by Homer Bonner  
Rayda Aleman, Attorney, Homer Bonner, Miami, Florida 
Lee Crabtree, Attorney, Homer Bonner, Miami, Florida 
Priscilla Jimenez, Herron Jacobs Ortiz, P.A., Attorney, Miami, Florida  
It's in the news: schools all over the country are involved in lawsuits, class actions, State Attorney General investigations, 
and even Congressional hearings.  Unfortunately, many of these hurdles are instigated by students who claim that the 
impression they had about the school, their program of study, or the school's services turned out to be untrue.  In this 
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session, we will discuss the various avenues by which schools provide information to prospective students--including 
advertisements, enrollment documents and employee contact--and basic strategies you can use to ensure that your 
school provides complete and accurate information through each of these avenues.  The goal of this session is to help 
you avoid unnecessary student complaints and litigation by ensuring that your school provides prospective and enrolling 
students with an accurate depiction of what they can realistically expect from their program and the school. 
 
Compliance in Marketing - What to Know About Your Agent of Record  
Audrey Kaplan, Vice President Compliance, Education Corporation of America, Birmingham, Alabama 
Dennis Cariello, Attorney, DLA Piper, New York  
Keith Wasserstrom, President, Keith Wasserstrom Consulting, Fort Lauderdale, Florida  
This session will focus on the current federal rules governing marketing and advertising, while providing attendees with a 
chance to hear from a national agency about how compliance works inside an advertising and marketing agency.  
Attendees will be provided with an overview of “best practices” in advertising as well as contract and legal concerns that 
schools should be aware of when entering into advertising and marketing relationships. 
 

Admissions 
 
Tech, Tips and Techniques: Enrollment Management Best Practices for Schools that Compete for Students  
Sponsored by Leads360, Inc. 
Martin Lind, Manager, Education Vertical, Leads360, Inc., Los Angeles, California 
If you're not managing your enrollment flow efficiently, you could be frustrating prospective students and wasting your 
enrollment marketing budget.  In fact, a recent Leads360 study found that many schools fail on the most basic 
performance metrics after they generate initial interest from prospective students.  In this interactive session we’ll look at 
real-life school experiences and application of technology best practices for managing enrollment.  Attendees will leave 
this session with concrete examples of recruiting best practices and steps they can follow to improve their enrollment 
outcomes.  Participants will learn how to tailor an approach to meet their institution's unique needs. 
 
Developing the Best Starts With Hiring the Best Admissions Performance  
David Ruggeri, Chief Operating Officer, Florida Technical College, Orlando 
Admissions performance is essential for a healthy business today just as it has always been, and performance in 
admissions begins with hiring the best person for the job.  This session will cover the essential questions and discussion 
points required to determine the best candidates for the position.  A successful hire in admissions will help keep down 
marketing costs and hopefully, reduce attrition. 
 
Avoiding Regulatory and Legal Pitfalls from Internet Marketing & Advertising: Self-Regulatory Approaches  
Sponsored by Ritzert & Leyton, PC 
Peter Leyton, Attorney at Law, Ritzert & Leyton, PC, Fairfax, Virginia 
Mitch Talenfeld, CEO, MDT Direct, Ft. Lauderdale, Florida 
Katherine Brodie, Attorney at Law, Ritzert & Leyton, PC, Fairfax, Virginia 
This session will provide practical guidance on compliance with the amended federal misrepresentation rule and incentive 
compensation rules as they pertain to the use of the Internet to advertise and market career college educational services 
to the public.  The session will discuss how to strengthen school relationships with lead generators, reduce the risks 
associated with call centers, and how to establish effective institutional internal control systems to reduce regulatory risk 
while at the same time reaching the students who will benefit from the educational services offered by your school. 
 

Education 
 

Student Retention & Placement Workshop 
Sponsored by Pearson 
Dr. Ruth Reynard, Executive Director of Academic Programs and Faculty, Daymar Colleges Group, Nashville, Tennessee 
Dallas J. Love, Jr., Executive Director of Career Services, Daymar Colleges Group, Chillicothe, Ohio 
Ashley Hailston, Executive Director of Student Services, Daymar Colleges Group Franklin, Tennessee 
The goal of this session is to gain a better understanding of the Retention Workshop process, from A to Z, so private 
sector and career college educators can implement this within their own system of schools. 
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The Student as Customer  
Chef Michelle Noble, Lead Chef Instructor, Le Cordon Bleu, Orlando 
Introduce the concept of the "student as customer" at your campus!  Learn what that means to instructors in the 
classroom and school administrators.  Discussion will include the importance of understanding the adult learner, effective 
communication and mentoring students. Find out how these ideas can influence retention on your campus! 
 
Smart Steps to Online Learning: How to Grow Reach, Enrollment and Revenue  
Sponsored by Blackboard 
Speaker TBA, Blackboard, Washington, DC 
According to a 2009 survey nearly half of campuses that offer online programs report institutional profits from their online 
initiatives.  The business case is clear: professional and career colleges that move online have an opportunity to greatly 
boost reach, enrollment and revenue - all without adding a square foot of real estate.  Whether the college’s plan is to 
offer Web-only courses, provide hybrid courses that blend online and face-to-face delivery or complement campus-based 
courses with online tools - the challenges are cultural, bureaucratic and financial.  During this session, attendees will hear 
real-life examples of the benefits and challenges associated with implementing an online learning strategy.  They will also 
learn critical questions they should be asking themselves before investing in online technology and tips on a new 
decision-making approach that will either help justify the cost investments associated with moving from a traditional on-
campus model to an online model, or identify it as an area not to invest in. 
 

Financial Aid 
 
How Retention Is Key to Your GE, 90/10 and Default Management Success  
Sponsored by ECMC Solutions 
Tommy Sims, Sr. Debt Management Program Advisor, ECMC Solutions, Oakdale, Minnesota 
This session focuses on best practices and strategies to improve school performance within gainful employment, CDR 
and 90/10 criteria - specifically emphasizing how each of these topics are key to schools' overall retention metrics.  This is 
an open format session where dialogue, questions and school feedback is welcome and encouraged.  
 

Student Services 
 

From Education to Empowerment  
Meredith Schmidt, Director of Student Services, Delta Career Education Corporation (MMTC), Myrtle Beach, South 
Carolina 
This session will concentrate on methods to enhance learning, create professionals and inspire lives.  Information 
included will focus on specific classroom approaches beyond traditional curriculum, structured ways to interact with and 
empower students, and insight into why retention can be achieved in career college settings through utilizing these 
factors.  
 

More Session Info to Come!   
This list will be continuously updated as we approach conference.   

Check back for more details! 
 
 
 
 


